
          
     

 

 

 

PRESS RELEASE 

 

GROUND BREAKING SCOPEN STUDY 

RETURNS TO THE UK 

 

London, March 29, 2018 

The SCOPEN AGENCY SCOPE is set to return to the United Kingdom after the 
success of the study in 2012 and 2015. This will be the 3rd edition of AGENCY 
SCOPE, the ground-breaking research that highlights key trends in the UK’s 
communication, marketing, procurement and advertising industry and provides in 
depth positioning and competitive information to agencies.   

 

SCOPEN Global President, César Vacchiano and SCOPEN Partner Johanna 
McDowell will be in London from 9 – 20 April where they will be talking to agencies 
about the study and also marketers to create awareness that the study will be 
happening again this year, with fieldwork starting from August – December 2018 
with results being presented early in 2019. 

 

“The study gives insight into what clients need from agencies and how the agency 
service requirements demanded by clients are changing. The study serves as a 
benchmark that agencies can use to prepare their blueprint for success and become 
leaders and contenders among some of the top ranked creative and media 
organisations in the industry,” says Vacchiano.  

 

300 professionals (mainly CMOs) will be interviewed face-to-face, from 300 leading 
advertisers in the UK. In addition to those leading marketers, a minimum of 300 
advertising professionals working in creative and media agencies will also be 
interviewed online as well as key Procurement professionals from corporates.  

 

Vacchiano is of the view that there are some global trends that are visible when 
looking at how far the study has developed, such as the increase in investments in 
digital marketing, advertising and communication practices.  

 

Furthermore, when looking at the trends in other markets around the world, one 
can make an assessment that client-agency relationships last longer than 5 years 
in the UK as compared to the global benchmark which is 5 years. 

 



          
     

 

 

 

The study also benefits marketers by highlighting weaknesses in areas of services 
that agencies need to strengthen.  

 

“Marketers are very sensitive to research and they use it to better understand their 
brands, competitors, consumers and media. They also understand how agencies 
are interested in knowing what is happening in the industry and they bel ieve that 
their agencies will be able to provide the best of services through the learnings and 
insights from our study”, concludes Vacchiano.    

 

About SCOPEN:  

SCOPEN is an independent company operating in the market since 1990. SCOPEN is 

present in 12 countries Argentina Brazil Chile China Colombia India Mexico Portugal 
Singapore South Africa Spain UK USA. Our research, rigorous analysis and the numerous 

correlations derived from our comprehensive database, SCOPEN can offer a unique strategic 

vision to drive businesses within the creative economy, inspiring people and projects.  

 

César Vacchiano is an international lecturer, a key contributor to various industry 
publications and a pioneering specialist in image and positioning research of agencies, 

advertisers and media. Holding degrees in Economics and Business Administration with 
post-graduate studies in US universities. He joined SCOPEN in 1993 and is now the 

company’s chief executive worldwide. 

 

Johanna McDowell is a British marketer who has spent many years in advertising and 

marketing both in the UK and South Africa.  She leads the IAS (Independent Agency Search 
& Selection) in South Africa which is an associate company of the AAR Group in 

London.  AAR is the leading intermediary consultancy advising clients and agencies on pitch 

management, relationship management and other aspects of the client: agency dynamic.  
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For more information please visit: scopen.com 
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