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Jose,
Digital Transformation

We do not want retirees to come to Itaú





https://www.youtube.com/watch?v=b04uFV-Kmg4

https://www.youtube.com/watch?v=b04uFV-Kmg4










https://youtu.be/UjlDJ84dQPc

https://youtu.be/UjlDJ84dQPc




















https://www.produ.com/video/regalo-de-corazon-la-campana-de-grey-colombia-para-ramo-que-se-convirtio-en-tendencia-1

https://www.produ.com/video/regalo-de-corazon-la-campana-de-grey-colombia-para-ramo-que-se-convirtio-en-tendencia-1
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https://www.youtube.com/watch?v=fBXWTXHmWnk

https://youtu.be/SXxMIcQiXdc

https://www.youtube.com/watch?v=fBXWTXHmWnk
https://youtu.be/SXxMIcQiXdc










https://youtu.be/aenDMgRVbC0

https://youtu.be/aenDMgRVbC0
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https://youtu.be/gBWLm6Sx1WI

https://youtu.be/gBWLm6Sx1WI










https://www.facebook.com/mcsaatchilanga/videos/2335272910080971/

https://www.facebook.com/mcsaatchilanga/videos/2335272910080971/










https://youtu.be/0SvcXq9XiPw

https://youtu.be/0SvcXq9XiPw










These initiatives required appropriate 

marketing and communication across all 

channels. Both Shoprite and 99c had the 

challenge of having to work from home, with 

very short deadlines and with additional 

pressures and challenges.

It has been exceptional - the manner in 

which both, marketer and agency, have 

managed to work together in new ways, 

while still maintaining the highest standards 

in such difficult times. 

launched their customer loyalty programme, 

Xtra Savings, just prior to Christmas 2019. The success was 

immediate, and it accelerated the Group’s plans to 

launch Shoprite Xtra Savings during the national 
lockdown In addition, Checkers launched a pilot online 

home delivery service, Sixty:60, shopping in 60 seconds 

with delivery guaranteed within 60 minutes. Another 

success. The initiative was extended across the country 

within a matter of weeks. The website and App have 

garnered praise and awards for both the concept and 
UX. strictest hygiene standards, brilliantly 

managed supply chains, low prices and innovative 

solutions to people affected by the lockdown.

https://www.youtube.com/watch?v=VWySakronKQ&feature=emb_logo











https://youtu.be/qI_pdxakjWQ

https://youtu.be/qI_pdxakjWQ








https://www.brainlabsdigital.com/blog/lessons-from-2008-for-digital-marketers-in-an-age-of-coronavirus/
https://wfanet.org/knowledge/item/2020/12/15/10-Predictions-for-2021
https://www.warc.com/newsandopinion/news/new-research-suggests-covid-related-ads-draw-more-attention/43551
https://hbr.org/2020/11/is-your-marketing-organization-ready-for-whats-next
https://www.thinkwithgoogle.com/future-of-marketing/digital-transformation/coronavirus-crisis-marketing-examples/
https://www.weforum.org/agenda/2020/06/coronavirus-advertising-marketing-covid19-pandemic-business/



